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P R O D U C T S

Turn your story into
profitable products

Begin the adventure of you today. Discover who you are on the way to getting what you
want, turning your story and knowledge into profitable products (books, courses,
programs). These combined are what I call your heart signature program. A program
where you get to slice and dice your knowledge, skills and experience and leave your
mark on the world.
My role is to inspire you to be an inspiration and to create an impact in the world.
In this e-book, we are going to take a journey through the layers of you to discover what
your heart signature program could be.
At the end of this process, you will have a better idea of what you want to create – your
heart signature program, and you will be thinking of the many ways you can deliver it –
with ease.
Grab a journal, we are going on an adventure…
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Where am I?
You may be feeling lost, in transition, unground and unsafe. You seem
to be living life on shaky ground. You feel as if you have lost your
foundations. We start here so that we can understand where you find
yourself and how that feels.
Put a stake in the ground and look around. This may seem very simple,
but it is, in fact, very powerful and may bring up all kinds of feelings.
You must look around you and take it all in. Simply acknowledge that
this is where you find yourself. Describe where you find yourself.
Consider how this feels. What do you see and what do you know about
this place? I do this when I am feeling a bit lost, as well.
Take a look at these life focus areas and mark yourself 0 (it's a bit
rubbish) to 10 (yahoo all is well in my world).
Health and wellbeing
Learning
Financial
Heart and spirit
Experiences
Mental/emotional
Love/Partner
Family
Friends
Mission/Vision
When you consider each of the areas, ask how much energy, time, or
the effort you are putting in. What works for me is energy, what might
work for you is time and effort. For example, a high number in the
finances does not necessarily mean that I'm well off but instead means
that I take good care of this area, spend responsibly, etc. The key is to
make these your own so that when you undertake a review, you can say
mmm last month I was doing great on managing my finances, why
aren't I now? You may see that another area has also been neglected,
e.g. your health, and this is what has impacted your finances. You will
then see that in this case, you must address your health to bring the
finances back into balance, and this is your priority.
Journal it: Describe where you are. Consider how this feels. What do you
see and what do you know about this place? Mark your life focus areas
out of ten, what does this tell you?
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What do you want to create?
Creation and emotions are next. Once we know where we are and have firmer
foundations, we can consider what we want to create in the world and how that will feel,
once we have achieved it.
Creation is about envisioning. Kick start the process by asking the question, what do I
want to create? Often if you can't see it, you can't create it. Think about how it will make
you feel when you have what you want. The Universe will respond to the energy of what
you put out. This is a question I ask all of my clients when we start working together
because it gives me an idea of what is in their hearts, and it starts them wondering what
is possible for them. I want to create a community of conscious people who use writing
and energy work to discover what they want, who they want to be, heal, find meaning
and purpose and go on to inspire others to know what is possible in the world.
Journal it: What do you want to create? How will you feel when you have created it and
who will you be?
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Who am I?
Be Yourself, Everyone Else is Already Taken."
- Oscar Wilde, Author and Playwright

This a wonderful question that starts us thinking about our story.
There is so much going on here, and one of our biggest quests and
questions is who am I? Identity is an ongoing process because we
are works in progress – ever-changing and evolving. By leaving
room for curiosity, you are leaving yourself room for personal
growth. It's really how do we want to show up in the world that is a
reflection of our true selves.

Roles
You may identify yourself as a wife, mother, daughter, sister,
husband, father, brother, healer, coach, writer, lover, runner or a
myriad of other things. These all have meaning and are valid.
Because in each you have a role and you mean something to others
in that role. List your roles.

Describe yourself outside of your roles
List three words that describe you now
List three words to describe who you want to become
List two things that you are known for now
List two things that you would like to be known for
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Qualities
What qualities do you admire in others? Make a list and ask are these you now or
who you want to become.
How can you aspire to be these qualities?
What do you need to let go of?

What is my story?
Every person has a story or two to tell, but whether they want to tell is another story. It
requires a theme and a purpose. Stories fall into many categories, trauma, finding
yourself, adventure or maybe a dedication to a cause. When you find yourself in a lifechanging position, it is empowering and healing to write your story, not only for you but
for you're the people you want to inspire and make an impact with.
The most important thing to ask about your story is if it fills you with enough passion that
it could become the purpose for your life (right now) and what you do in the world.
Journal it: List your stories, reflect and ask which one is the one that you want to share and
use to create an impact with. What will your customers learn about themselves by knowing
about your story?
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What do I love doing?
The heart of you and your hearts desires are all about what you love
and your passion. What do you love doing and what are you passionate
about? Remember, you can be passionate about many things, and you
can link some of these together to inspire others and to make an
impact in the world.

Ikigai
Ikigai is a great tool for looking at the passion and purpose question.
Ikigai roughly translates into the meaning of your life. The reason it is
useful is that it wakes you up to your reason for being and helps you to
live a life where you feel fulfilled. I believe that the books, courses and
programs that we create and share must both speak to our hearts and
be commercially viable.
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Four questions
There are four important questions I'd like you to consider.
What do you LOVE?
What are you GOOD at?
What does the world NEED?
What can you be PAID for?
These four questions are fundamental to working out not only your
idea but what the business is that you want to create around it. Please
take your time and spend time reflecting on each area. Then Notice
where you feel the excitement, and where you feel resistance.
Note: Ikigai is a very deep process, and here you are just scratching the
surface, which is a great starting point. My hope is that it raises
questions in you that you want to explore further.
Journal it: Ask your four questions. What do you learn?
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How do I express myself?
Next, we want to consider how we express ourselves. We want to find our voice and
speak our truth. What is it you want to say, but maybe haven't had the courage to
express?
I don't think our voices are ever lost more that we have allowed them to be shut away,
through fear and not feeling confident enough to use them. When you do find your voice,
it's like discovering who you are. The creative expression of you awakens, and you start to
enjoy speaking, singing and possibly expressing yourself through another language.
As a child, you had no fear of being seen or heard, you expressed yourself, told stories
and sang. But what happens is that the people around you start to close you down. So
much so that your confidence diminishes. You will have been told things like:
Shut up child
Children are seen and not heard
Speak when you are spoken to
What needs to happen is for you to explore the roots of this, consider the memories
looking for clues and then reframing the experiences so that you can share your
inspirational message.
The world needs your voice. Your voice is how you see and share your world, is full of
your experiences and personality, is how others feel and experience you and is how you
help others to understand who you are. It is even how you express your value. You must
use your voice. Use it to express yourself, to be understood and become a better
communicator.
Journal it: Answer these questions.
How do you express yourself now?
How would you like to express yourself?
What are the words that describe who you are and how you want to impact the world?
What do you want others to know about you when you are expressing your gifts?
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What is my vision?
Vision drives your direction; it is future-based and relies on you
taking action to get you there. Your vision, then, is something that
will propel you towards things that you want to achieve in the
future. Your personal vision statement is a written description of
your future desired life, as seen in your mind's eye. There is no
right format or length. However, the more detailed and specific your
vision is, the more connected you will be and the easier it will be to
set your outcomes or goals.
A personal vision is based on your emotional aspirations,
representing a picture of the future – your future. The difficulty is
that we do not have full control of the future. Which means that
your vision can often creep from being something that is
galvanising and motivational to an aspirational picture that is
sketchy, and difficult to achieve. The challenge is to identify how to
convert the aspiration into reality.

Craft your vision statement
Reflect on what your values and passion are and think about who
you are, where you want to be, what you want to create and what
you want to be known for, then design a meaningful statement.
Write in the first person and make your statement about the
future you want
Be specific about what you want to achieve
Set a time frame
Articulate the statement in such a way that it can be evaluated
and measured
Ask the questions: What are my critical success factors?
Does this vision challenge me?
What will I have if I achieve it?
What will I have if I don't achieve it?
What won't I have if I achieve it?
What won't I have if I don't achieve it?
What am I prepared to invest to realise this vision?
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What gives me purpose and
meaning?
"The purpose of life is to live it, to taste experience to
the utmost, to reach out eagerly and without fear for a
newer and richer experience." – Eleanor Roosevelt

Now it's time to ask the question why am I here or what am I meant to do? It's the age-old
question: What is my purpose in life? Or how do I find meaning in my life?
Imagine you are so sure about your purpose that you spring out of bed every morning,
excited to start your day. Envision feeling grateful every night for today's opportunities
and the lessons you learned. Imagine fully feeling into the source of your appreciation
and knowing it was a day well spent.
Most of us don't suddenly realise we've discovered our reason for being. Many of us go
through life, spending countless hours searching, dreaming, and wondering what our
purpose is. Some will never find it. Some will search their entire life for their purpose. And
some people will do the work and take aligned action to discover their talents, passions,
and purpose.
Some people search for their purpose throughout their whole lives. We spend a big part
of our lives working. In fact, most people spend over 90,000 hours on the job throughout
their life. With all that time working, it makes sense to want to be doing something that
fulfils your purpose. This is not just true for people in jobs, but those that run their own
businesses – either as the business owner (with employees) or entrepreneurs (on their
own or with a team).
Finding your purpose is a lifelong pursuit. There are a few lucky ones who discover their
purpose early on. Most people, however, struggle over and over again trying to figure out
what exactly you were meant to do on earth.
Knowing your purpose is the first step in creating a fulfilling career and life that fills you
with passion and allows you to use your talents.
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What is purpose
"Everyone has a purpose in life…a unique gift or special
talent to give to others. And when we blend this unique
talent with service to others, we experience the ecstasy
and exultation of our own spirit, which is the ultimate
goal of goals." – Deepak Chopra

According to Dictionary.com, Purpose (noun) is the reason something
is done, created, or exists. When you think of your purpose, most of the
time you think of "Why" – why someone is working on something, why
a task matters, or why a job matters to someone. As entrepreneurs, we
want to inspire and create value for others. We want to know that the
outcome is meaningful.
Purpose is about serving and being of service. If you don't like that
phrase think of it as helping others with your skills. We are wired to
connect and create community. Indeed many of us find our purpose
through illness or adversity and then use that learning to serve others,
do something for the greater good, and something outside of us that
allows us to feel more connected.
This need to connect and serve others so you can feel more connected
motivates you to fulfil your own purpose. Your life purpose, then is the
reason you get up in the morning, the motivating goal of your life so to
speak.
Your purpose can be the guide you use when making decisions that
influence your behaviour shapes your goals, and gives you a sense of
direction or creates meaning in your life.
For some, purpose is connected to their career, the meaningful,
satisfying work they do. While for others, their purpose comes from
their responsibilities to their family and friends. Others still look for
meaning through spirituality or religious beliefs. Some people find their
purpose in every aspect of their life.
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Purpose is unique for each person; what you identify as your path will be different from
someone else. It can shift and change throughout your life according to your changing
priorities and the variations in your experiences.
My purpose is connected to inspiring others to know who they are, who they want to be
and to know what they want. I do this every day in how I interact with the world, my
beliefs, values and what I do to serve. I design my products and services to provide
personal and business transformation.
Journal it: When you reflect upon your life purpose, you may find certain questions arising.
These might include:
Who am I?
Where do I belong?
When do I feel fulfilled?
How can I be more fulfilled?
What is my purpose in life?
What do I need to do to have a more fulfilled and purposeful life?
The purpose is our reason why. It's the driving force behind our actions, our goals, and
our fulfilment. Living a life of purpose, either through work, volunteering, a cause or some
other way, helps us become fulfilled and happier.

WWW.DALEDARLEY.COM

What is in your toolkit?
Knowledge audit
One of the things that people worry about when they get ready to
get out there is what will they share. Ha! You have masses of
knowledge, skills and experiences, it's just that you have forgotten
that you have or how you can utilise it.
The knowledge audit is where to find everything that you already
have and know. Your job is to find out what you have, where it is
and what new things you have to create. Consider what is missing
– the gaps. Then evaluate its usefulness for what you want to
create. Once you know where everything is and how useful it is, put
it in a central location, where you can easily find it.
Journal it: You need to ask 3 questions: What can you re-purpose?
What needs to be researched?
What needs to be written/created from scratch?
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Who is this for?
Phew, that's a lot of writing and exploring, and hopefully, you have some questions about
what next. But hold your horses… Who are you going to impact and inspire with your
stuff?
Who are you creating for? This might be you, someone like you, someone you have
solved a problem for, the you that you used to be or another reason
If you were buying this stuff, why?
Who do you think your ideal customer is, right now?
By knowing who your ideal customer is it makes it easier to create for them because we
can speak directly to them. By speaking directly to them, we have a better chance of
making a connection, and by connecting, we have a better opportunity to sell more of
what we do.
You want to speak directly to one person by connecting on an emotional level

What questions does your work answer?
The questions that your work answers or the problems that it solves is the next piece of
the jigsaw. Think outside of who you currently consider your ideal customer to be. Who
asks you what questions? Who are they and what will they get from working with you?

Problem and results
Look at what potential problems your customers may have and ask, what results do they
get as a consequence of using your content? List out all the problems and what you
believe the benefits will be for them. For example, a book, course or program on nutrition
and sleep.
Problem: My sleep is disturbed, and I find I am eating rubbish because I am tired
Results: By understanding which foods help you to produce the right chemicals in your
brain, you can change your diet and learn to sleep well
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Look at each of the problems and ask yourself if this were my problem: How do I feel?
Why do I feel this way?
What are the facts?
What do I know to be true?
What don't I know?
What do I have?
What don't I have?
What other forces are influencing this problem?
What if I could solve it?
How might I solve it?
Do this for as many problems as you think your idea solves. Once you
have worked out what each of the problems are, and how they will be
resolved, you will be able to map them into suitable content.
Journal it: Who are you creating for, and what problems do you solve for
them?
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The heart spot for your
heart signature blueprint
"Your vision will become clear only when you can look
into your own heart. Who looks outside, dreams; who
looks inside, awakes." Carl Jung

Let's review everything you have done to cement your one idea for right now.

How do I find the heart spot for my heart
signature program?
Unless we are very clear about where we are going relative to the position on the map,
your ideas may end up reaching for the moon, aiming for the stars, or worse still wavering
between all points on the compass. The heart spot is where your vision, the customer you
aiming your idea at and the content, which is most relevant, intersect.
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Review time
Once you have answered and reviewed your questions. Bring these
three elements together and where they intersect is your heart spot
for your heart signature program.
Vision: What is your vision, and how does it impact your
customer and bring purpose and meaning to your life?
Customer: Who is this person, and how will your idea change
their life?
Content: You will now either have the ONE idea or have a few
ideas. Which of these ideas could be worth pursuing?
Remember, however, we are looking for the ONE idea – your
ONE THING for right now. When you have clarity, you can start
to think about which content you will use, write or research to
fill the gaps

Strategy
We haven't talked about strategy. But how are you going to get your
stuff out there? This will shape how you present your content. It will
also inform you of what else needs to be done to go alongside your
content to ensure that it is the right thing for your business and
brand – right now. This is what I do…
Research and prework
I get my idea (for right now)
Then I outline what I want to create, knowing what the outcome
will be for my customer
From the outline I can write content – as a writer, writing first
works best for me as I get clarity of ideas
From ONE PIECE of content, I can create
Lead page
E-book – lead magnet
Mini-course aka pop up product
Challenge
Course
Program
Coaching
Book on Amazon
Blogs and videos
Content for social media
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And so can you. Why make life difficult? From your one piece of content, you can go
straight to creating and delivering your signature program, or you could build a funnel
with all of the pieces outlined above. The point is once you have your outline and have
written your ONE PIECE of content you can follow whichever path is right for you.

Heart, gut, head
There is one more test… Which idea speaks to your heart, intuitively feels right, and which
your head tells you makes the most sense to create? Work it through in that order: Heart – this is where your true heart project lies
Intuition – this is a check
Head – this looks at commercial sense and reality
There may be many ideas which you could convert into your heart signature program
(content, books, courses and programs). There will be one, the ONE that is right for you,
right now. After all of the discovery and mapping out of your ideas, you have to choose.
Which ONE is it?
Journal it: My heart signature program is…
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Learn more about Dale

Dale discovered the power of journaling and writing early on in life and has used it as she
describes 'to save her life' many times. By putting pen to paper, connecting with her muse
and combining that with reflective practice, Dale has been able to change her perspective
in her journey to meet a better version of herself.
In 2018, her spine fractured. One of the first things that she did was grab a new journal
and begin to explore why and how to heal osteoporosis naturally. She used her journal to
pour out her fear, confusion and overwhelm. She used it for research into ways that
nutrition could help her to rebuild her bones, life and energy. In her darkest moments, she
screamed at the pages which held her words and eventually she found peace. She knows
first-hand the power of journaling and shares with you, how you can use it to also 'save
your life.'
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Dale also called upon the healing power and wisdom of her chakras and worked with
crystals to use energy to support the healing process. She'd learned about energy
medicine in her early 30's and was grateful for the knowledge in this time of need. Today
like journaling, Dale works with her chakras and crystals daily.
Dale works with her clients to help them to discover the magic in their story, through the
power of writing, journaling and energy work. Dale is an expert at getting your story out,
and finding the essence of who you are, what you want to become and supporting you to
get what you want, through coaching, courses, books and programs.
She believes that writing heals, and her vision and mission is to create a community of
people who find clarity, purpose and meaning through their writing. That these people go
on to inspire others to know what is possible in the world.
You can work with Dale both to discover who you are and what you want and to turn your
passions into profitable content and packages – your heart signature program.
Dale holds an MBA from The University of Glamorgan and an ILM Level 7 Executive
Coaching certificate. She served in senior marketing management roles in the IT and
manufacturing sectors before working for herself.
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